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critical analysis and evaluation, creation and transfer of media components in various forms
in today’s dynamic process of innovation education.

Post-industrial society confronts the modern system of higher education the number
of query: ontological, methodological, axiological, humanistic and others. Given the rapid
changes in the development of science, the education system is in deep crisis from which the
majority of scholars sees in its innovative development, in which the achievements of modern
science and technology become the subject field of the development of education in general,
acquiring the status of a strategic resource in the development of society. Especially it
concerns the sphere of hi-tech technologies of information (media, multimedia,
telecommunication and others), because the use of the latest in education is the main
priority due to the processes of globalization, integration, internationalization of the latter.

The purpose of this article is to analyze media competence as a part of professional
training of the specialists in the context of innovative education.

Theoretical-methodological basis of the study constitute the fundamental provisions
of the dialectic of the subjective and objective, historical and logical methods of knowledge,
the principles interpenetration, the system and information approaches, synergetics and
evolutionary epistemology. The methodological basis of the research methodology are post-
non-classical science, methodological pluralism; bridging the gap between the object and
subject of cognition. The new paradigm of higher education helps to identify the sources and
mechanisms of the dynamics of multidimensional socio-cultural systems, in particular for
innovative education.

The authors has widely used the methods of comparison and contrast different views;
simulation methods; systematic structural analysis; a thought experiment; deductive
method; the method of ascent from the abstract to the concrete.

Key words: media competence, a specialist, higher education, innovative development of
higher education, institution of higher education, multimedia technologies and practices.
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O. /1. QuwKo
AKagemia pekpeauitHUX TexHONOril i npaBa

CYYACHUM CTAH ®OPMYBAHHA TOTOBHOCTI BAKA/IABPIB 3 TYPU3MY [0
NPO®ECIMHOI B3AEMOAII 31 CMOXUBAYAMMU TYPUCTUYHUX NOCNYT

Y cmammi aHanizyemecs cucmema rnoensadie Haykosyie Ha npobaemu npogpecitiHoi
mypucmcbKoi ocgimu, Nno0aHO aB8MoOpPCbKe 8UIHAYEHHA MOHAMMA «20Mo8Hicmb bakanaspie
3 mypu3smy 00 npogheciliHoi 83aeMOQii 3i cnoxusa4amu mypucmu4yHux rnocaye». HaeedeHo
pe3ynbmamu aHKemy8aHHA BUKAa0a4i8 KiflbKOX 6UWUX HABYAAbHUX 30KAadie, y AKUX
30ilicHIoembCA nidcomosKa ¢haxisyie i3 mypusmy, wWo00 BU3HAYEHHS OKpeMuXx dcrieKkmie
2omosHocmi bakanaspie i3 mypusmy 00 npogpeciliHoi 83aemolii 3i crnoxcusayamu
mypucmu4Hux nocnye.

Knarouosi cnoea: 6akanasp 3 mypusmy, npogeciliHa nid2omosKka, 2o0mosHicme,
npogpeciliHa 83aemo0is, cnorcusayi mypucmuyHuUX nocnye.

MNocraHoBKa npobnaemu. CyyacHi rnobanisauiiHi Ta iHTerpaujiiHi npouecu
BMCYBalOTb HOBi BMMOrM 40 OJYHKLUIOHYBaHHA BCiX cdep KUTTEAIANBHOCTI
CycninbCcTBa i, nepeaycim, 40 TYPUCTUYHOI. PO3BUTOK Typmamy fK npodecinHoro
nons AianbHOCTi 06yMOBNEHMN EKOHOMIYHUMM N COLIOKY/IbTYPHUMM 3MiHaMU, AIKi
BNAMBAOTb HAa CTaH PUHKY Npali Ta CUCTemMy OCBITU B YKpaiHi. YAOCKOHaNeHHA
cuctemn npodecinHoi  NiAroToBKM 6GakanasBpiB i3 Typuamy € Haa3BUYAMHO
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aKTyanbHO Npo61emoto, OCKiNIbKM BUCTYNAE NPOBIgHMM aKTOPOM AOCATHEHHA
ycnixis y npodecinHin TYpUCTUYUHINA aianbHOCTI. MepeaymoBammn po3BUTKY chepu
Typnuamy € GopmyBaHHA edPeKTUBHO Aito4oi cuctemn NPOodecinHOi NigroToBKM
6akanaspis 3 Typusmy y BH3. VY 38’A3Ky 3 UMM, 3aBAaHHA BAOCKOHA/NEHHS
opraHi3auji HaBYa/IbHOrO Mpouecy nNiAroToBKM 6GakanasBpiB i3 Typusmy,
dopmyBaHHA iX npodeciMHUX i AiNoBUX AKOCTEN, € TFONOBHMM 3aBAAHHAM
PO3BUTKY Chepu Typusmy.

AHani3 akTyanbHUX AocnigXeHb. AHani3 HayKOBUX AXKepen A03BOJAE
CTBEPAXKYBATU, WO NUTAHHAMM NigrOTOBKM ¢daxiBuiB i3 Typmnamy, GopmyBaHHSA
CTaHAapTiB NPOodECiNHOI TYPUCTCbKOI OCBITU Ta BiANOBIAHOCTI 3MiCTy HaBYaHHA
BUMOram npo@ecinHOi TYPUCTUYHOI AiANbHOCTI 3alMannca TaKi HayKOBL:
O. benank, N.KHopenb, J1.Nlyk’'aHoBa, M. CKpunHuk, TI.Lexmictposa,
B. ®epopueHko, H. PDomeHKo, B. Lnbyx, I. Llyka Ta iH. Mpobnemy rotosBHOCTI
ManbyTHix ¢axiBuie a0 npodecinHoi aianbHocTi BuBYanM B. lemnaosa,
A. [lepkay, O. KobepHuk, /1. Koprkosa, O. KyuepsBuin Ta iH. MpoTe, npobnrema
roTOBHOCTI 6aKanaBpiB i3 Typuamy Ao npodecinHoi B3aemogii 3i cnoxknsadamm
TYPUCTUYHUX NOCAYT HEAOCTaTHbO AOCAIAKEHA.

MeTa cTaTtTi — PO3KPUTM TEopeTMyHi OCHOoBWM npobiemu NiAroTOBKM
6aKkanaBpiB i3 Typuamy A0 npodecinHoi B3aEMOAIi 3i CNOXKMBaA4Yamm
TYPUCTUYHUX NOCAYT; BUCBITINTU pe3yNbTaTM aHKeTyBaHHA BMKAa4ayiB WoAa0
03Ha4yeHoi npobnemn.

Buknag ocHoBHOro marepiany. CTpiMKMIA PO3BUTOK TYPUCTUYHOI iHAYCTPI,
IHTEHCMBHMW PO3BUTOK TYPUCTCbKOI IHPPACTPYKTYPU, PO3BUTOK KOMYHIKaLIM i
36iNbLUIEHHA TYPUCTUYHNX NOTOKIB BUKAMKA/IM 3MIHN TYPUCTCHbKOrO PUHKY NpaL,.

CborogHi ranysi noTpibHi ¢axisui, AKi mornn 6 npautoBaT¥ CaMOCTIMHO i
TBOPYO, FEHEPYHOUYM KOMMETEHTHI HOBOBBEAEHHA, CBiXi iael Ta npono3uuii,
AEMOHCTPYIOYM NPU LLbOMY TFOTOBHICTb YCMILWHO peani3oByBaTh iX B yMOBax
KOHKYpPeHLU,ii. 3pocTaloTb BUMOIM A0 OCOBUCTICHMX Ta NPOdECIMHO 3HAYYLLNX
AKocTer d¢axisua, wWo BigobpaxatoTb Moro npodecimHy KOMMNETEHTHICTb,
3a6e3ne4yyioTb  KOHKYPEHTOCMPOMOMKHICTb Ha PUHKY npaui, CcnpuaoTb
npodecinHi camopeanisal,ii Ta Kap’ePHOMY 3POCTaHHIO.

H. domeHKO BBaXa€, «WO NiArOTOBKA MPALIBHUKIB ANA Typusmy AK
KYNbTYypHU (eHOMEH, COLjianbHe ABMLWE Ta OCBITHA MeTa, CUCTEMA MaE
AEePXKaBHO-CYCMiNbHY UiHHICTb, BW3HA4Ya€ MPOBIAHI MNPUHUMNN  OCBITHbLOI
NONITUKK B iHTepecax NANHKN, CYyCninbCTBa, KpaiHW. MigroToBKa npauiBHUKIB
ANA ranysi AK cuctema, WO Ha cborogHi ¢opmyetrbca B YKpaiHi, mae
NPOrpecnBHO-NOCTyNaabHE, EBOJIIOLIMHE CNpPAMYBaHHA» [3, 85].

AK 3a3Havyae B. PepopuyeHKo, cuctema TYPUCTMYHOI OCBITM B YKpaiHi
3HAXO4MTbCA NMLWe B CTadii CBOrO PO3BUTKY M 3a/IMLLAETLCA BUPIWKTM BaraTto
BaXXNMBUX 3aBAaHb AN AOCATHEHHA BMCOKOrO PiBHA MNpodeciMHOoi niaroToBKM
KagpiB, 30KPEMA MixK: BMMOramum PUHKY npaui Ao npodeciiHoi MiaroToBKM
¢daxiBuiB chepn TypuM3my Ta pPiBHEM iXHbOI KBasidiKauii, WO He BiANOBIAAE
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CY4YaCHMM CBIiTOBMM TeHAEHUiAM i 3pocTatoumm notpebam B ymoBax
iIHPOPMALLIMHO-TEXHOIOMNYHOIrO PO3BUTKY; HEOOXiAHICTIO NiABULLEHHA PiBHA
dYHOAMEHTaNbHOCTI  TYPUCTCbKOI  OCBITM M HEAOCKOHanicTio  npodecinHo-
KBanipiKaLiMHOI CTPYKTYpPU KagpiB; npouecamm rymaHisauji, rymaHitapusadii
OCBIiTHbO-BMXOBHOI AiANIbHOCTI Ta iX GOpPMasibHUM ypaxyBaHHAM Yy NMPOPECinHin
NiAroToBLi ManbyTHIX ¢axisuiB Ans chepu Typu3my; noTpebamm KynbTypOoIOriYHOI
niarotoBkn @axisyis gna chepm Typusmy 3 ypaxyBaHHAM €THOHALOHANbHMUX,
COLiaNbHO-KYNbTYPHUX Ta iHWKNX 0COBAMBOCTEN Pi3HMX PEriOHIB i HEAOOLHKOK
LUbOro HanpAmy 4epes BiAOMI iA€O0NOriYHI NMPUYMHKU; HEODXiAHICTIO BpaxyBaHHA
0cobmnBOCTEN CTAHOB/IEHHSA N PO3BUTKY BITYM3HAHOI CUCTEMM TYPUCTCbKOI OCBITH,
NPOrpecuBHMX iaen 3apybixkHoro aocsigy nNpodecinHoi NiarotoBKM ¢axiBuiB Ans
chepu Typmn3my Ta iX HeAOCNIAKEHICTIO Y BiTYM3HAHIN NeaarorivyHin Hayuj, HepiaKo
irHOPYBAHHAM Yy MeAaroriyHin MNpaKTUUi; 3pocTaluMmm  notpebamm  Woao
TEOPETMYHOro OBrpyHTYBaHHA M HAayKOBO-METOAMYHOIO 3abe3neyeHHs Po3BUTKY
Ta PYHKLiIOHYBAHHA TYPUCTCbKOI OCBITU M BiACYTHICTIO B YKpaiHi cneuiani3oBaHux
HAYKOBO-AOCNIAHUX iIHCTUTYUIM [2, 68].

M. B. Yepe3oBa BBa)Ka€, WO MiAroToBKa MambyTHboro ¢axisua coepu

TYPU3MY 34IMCHIOETLCA Yepes:
IHTerpauito TeopeTUYHOI Ta NPAKTUYHOI NIArOTOBKMU;
HagaHHA No3aayAUTOPHIN pPODBOTI MPAKTUKO-OPIEHTOBAHOINO KOMYHiKa-
TUBHOIO XapaKTepy;
- NMOCUNEHHA  COLIOKY/NbTYPHOI CMPSAMOBAHOCTI BMXOBHOI pobotn vy
CTYAEHTCbKIM rpyni;
- WMPOKE BMKOPUCTAHHA iHPOPMALIMHO-KOMYHIKAaTUBHUX TEXHOOFIN Y
HaBYa/IbHO-BMXOBHOMY npoueci [1].

MpaKTWUKa NigrotoBKM 6aKanaBpiB 3 Typu3My MOKasye, WO npodecinHa
B3aEMOZIA 3i CNOXMBAYaAMMN TYPUCTUYHMX NOCAYT € TUM BaXKesiem, CNMPaoYnCb
Ha AKMN MOXKHA MiABULLMTY 3HAYHOK MiIPOKD MOTMBALIO BUBYEHHA AUCLMUNAIH,
NOKPaWMTM paxoBi 3HAHHA N YMIHHA, @ TaKOXK AKICTb NPodeCinHOI NiArOTOBKM B
uinomy.

Mu BM3HAYaEMO NOHATTA «20MOBHIicMb bakanaspie 3 mypusmy 00
npogheciliHoi 83aEMOODIi 3i cnoxu8ayamu Mypucmu4yHUX Mocay2» AK CKNajaHe
iHTErpaTUBHE OCOOUCTICHE YTBOPEHHA, AAPOM fAKOFO € LUiHHICHI YCTaHOBKMW,
notpedbu 1 moTMBM 6e3KOHPNIKTHOI B3aemogii, npodecinHo-BaKNUBI
OCOOUCTICHI AKOCTI, @ TAaKOX CYKYMHICTb 3HAHb, YMiHb i HAaBMYOK Ta MEBHUMN
[OCBif, IXHbOro 3aCTOCYBaHHA AN KOHCTPYKTUBHOI NpodecinHOoi AianbHOCTI Y
B3aEMOZIi 3i CNOXMBAYaMM TYPUCTUYHUX NOCAYT.

3 MeTO BU3HAYEHHA OKPEMMX ACMEeKTiB rOTOBHOCTI HaKanaBpiB 3 Typuamy
A0 npodecinHoi B3aeEMoAii 3i CnoXuMBayamu TYPUCTUYHUX NOCAYr Hamu 6yno
npoBeAeHO aHKeTyBaHHA BWKAA[a4iB BULLMX HaABYaA/IbHUX 3aKNA4IB, Y AKUX
30iMCHIOETbCA NiAroToBKa Takux axiBuiB. B aHKeTyBaHHI B3AAM  y4acTb
85 BMKNagadis, 30kpema, 25 BMKnagayie TepHoOMiIbCbKOro HauiOHAaNbHOro neaa-
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roriyHOro YyHisepcuteTy imeHi Bonogmmupa [HaTioKka, 14 BuKknagadis CxigHo-
EBPOMENCHLKOro HaLiOHANbHOrO YHiBepcuTeTy iMmeHi Jleci YKpaiHku, 9 BUKnagadis
KuiBCbKOro  yHiBepcuTeTy Typusmy, €KOHOMIKM | npaBa, & BMKNA4auiB
MiXKHapogHOro  €eKOHOMIKO-TYMAHITapHOro  yHIiBEepCUTETY IMeHi aKagemika
CrenaHa [em’aHuyyka, 20 BMKnagadiB KnacuMyHoro npuBaTHOro yHisepcuteTy, 9
BMKIaAauiB JTIyUbKOTrO iIHCTUTYTY PO3BUTKY NOANHU YHIBEPCUTETY «YKpaiHa».

NMpoBegeHe HaMWM aHKETYBaHHA NIATBEpPAMNAO AOUINbHICTb BUBYEHHA
npobnemun ¢opmyBaHHA rOTOBHOCTI 6aKanaBpiB 3 Typuamy A0 npodecinHoi
B3aEMoAii 3i CnoXmBadyamu TYPUCTUYHUX MOCAYr, AKe MNOKa3ano, Wo cepes
85 BMKNaaaudiB BULLIMX HAaBYa/IbHUX 3aKNaAiB BBaXKaTb 33 AOLi/IbHE 34iMCHIOBATH
Y BULLMX HaBYabHUX 3aKnagax YKpaiHM popmyBaHHS roToBHOCTI 6aKkanaspis 3
Typuamy Ao npodecinHoi B3aemMoAii 3i CnoxmBayamu TYPUCTUHMHUX NOCAYr
93,79 % pecnoHAgEeHTIB.

OnunTtyBaHHA NPO Te, YM 33[40BO/IbHAE BWKNAAAYIB pPiBEHb TFOTOBHOCTI
6akanaspiB 3 Typu3amy A0 npodecinHoi B3aemogii 3i cnoknsayamm TYPUCTUYHUX
nocayr BUABWUANO, WO 3aA0BiNbHAE 32,88 % BMKNagaviB; He 3a40BinbHAE — 46,99 %
PecnoHAeHTiB; BaXKo byno signosict — 20,13 % onuTtaHum. OTKe, aunwe 1/3
YacTMHY OMWTaHMX BWKNAAAYiB 3a40BiNbHAE pPiBEHb FOTOBHOCTI OaKanaBpis 3
Typ13Mmy 40 NpodecinHOi B3aEMOAIT 3i CNOXKMBaYaMMU TYPUCTUYHUX nocayr (puc. 1).

20,13%

M 33[0BLIBHSE
HE 3a0BLIbHSIEC

M Ba)KKO BIJIIOBICTH

46,99%

Puc. 1. Posnoain Bignosigenm BWKNagadiB, OMNUTAHWUX TMPO PiBEHb
330BOJIEHHA FOTOBHICTIO 6aKanaBpiB 3 Typu3amy A0 NpodecinHoi B3aeMog,i 3i
CNOXMBAYaMM TYPUCTUUHUX nocayr (%)

AHani3 Bignosigen BMKNaZadiB Mpo Te, UM CNPAMOBYIOTb BOHW CBOI
3ycunna Ha PpopmMyBaHHS rOTOBHOCTI HGaKanaBpiB 3 Typuamy A0 npodeciiHoi
B3aEMOAIT 3i CnoXMBa4YamMKn TYPUCTUYHUX NOCAYT, NOKA3aB, WO CAPAMOBYIOTb
BNacHi 3ycunna 65,95 % pecnoHaeHTiB, TO6TO nepeBarkHa bBinbLicTb
BMKNaAadiB; He cnpaAMoByoTb — 8,69 %, TO6TO He3Ha4yHa KiNbKiCTb ONUTaHUX;
BaXKKO Bignosictn — 25,36 % BMKnagayam (puc. 2).
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Puc. 2. Po3noain Bignosigenm BWKNaZayiB, OMUTaHUX MNPO Te, 4w
CNPAMOBYIOTb BOHM CBOI 3ycmansa Ha ¢GOpMyBaHHA rOoTOBHOCTI 6akanaBpiB 3
Typu3Mmy A0 NpodecimHOi B3aEMOAIT 3i CNoXKMBaYaMM TYPUCTUUYHUX nocayr (%)

BMCHOBKM Ta NepcneKkTMBuM NoAaNbLUMX PO3BiAOK. TaKMM YUNHOM, OOHUM i3
BAa*K/NIMBUX 3aBAaHb CbOrofAeHHA € nigrotoBka 6akanaBpiB 3 Typusmy 3
Pi3HOBIYHUMM Ta TIMBOKMMM NPODECIAHUMMN 3HAHHAMMU M YMIHHAMM, 30aTHUX A0
MOCTIMHOTO MOMOBHEHHS M OHOBJIEHHSI 3HaHb, MIArOTOBAEHMX A0 NPOPECINHOI
B3aEMOZji 3i CMOXMBa4YaMU TypUCTMUHMX nocayr. [podeciiHa B3aemogja 3i
CNOXKMBaYaMU TYPUCTUYHUX NOCAYT — LUe OAWH 3 iHCTPYMEHTIB, AKMA AOMNOMarae
NepeKkoHyBaTH, NPUMMATK PilLEHHA, CTBOPHOBATU CMPUATANBY AinoBYy atmocdepy,
PO3YMITU KYyNbTypy MOBEAIHKWM KIIEHTA TYPUCTUYHOrO NIANPUEMCTBA. 34aTHICTb
AKICHO B3aEMOAIATM 3i CNOXMMBAYaMKM TYPUCTUYHMX MOCAYr 3HAYHOKO MIPOIO
CNPUAE NiABULLEHHIO KOHKYPEHTO34aTHOCTI PaxiBLiB i3 TYypU3My Ha PUHKY NpaLi.

Y nepcnekTuBi NnaHyeTbcs po3pobka mogeni niarotoBku 6akanaspis 3
TYpU3my 40 npodecinHOoi B3aEMOAIii 3i CMOXMBaYaMM TYPUCTUYHUX MOCAYT.
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PE3IOME

Abiwko O. J1. CoBpemeHHOe cOCToAHUE GOPMUPOBAHUA TOTOBHOCTU BaKkanaspos no
TYPU3MY K NPOpeCcCMOHaIbHOMY B3aMMOAENCTBUIO C NOTPEBUTENAMM TYPUCTUYECKUX YCAYT.

B cmamee aHanuszupyemca cucmema 832718008 y4eHbIX Ha  npobaemel
npogheccuoHanbHO20 MypucmcKkoz2o o6pa3o8aHus, NpedcmasaeHo asmopcKoe onpedesneHue
MoOHAMUA  «2omosHocme  6aKanaspos Mo  Mypusmy K  [PogheccuoHasnbHOMY
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g83aumodelicmasuro ¢ nompebumenamu mypucmu4eckux ycaye». lpusedeHbl pe3yanbmamel
aHKemuposaHuA npenodasameseli HECKOMbKUX 8bICWUX y4ebHbIx 3a8edeHuli, 8 KOMopbIx
ocyujecmenaemcsa no020mMosKa Creyuaaucmos no mypusmy, KacamesibHO 0maoesibHbIX
acriekmos  2omosHocmu  6aKanaspos Mo Mypusmy K  [pogeccuoHanoHomy
g3aumodelicmautro ¢ nompebumenamu mypucmu4eckux ycaye.

Knwouesble cnoea: 6akasnasp o mypusmy, MpogeccuoHanbHAsA M0020MosKa,
npogeccuoHanbHoe 83aumodelicmaue, mrompebumenu Mypucmu4yecKux ycaye.

SUMMARY

Dyshko O. The current state of preparation of Bachelors of Tourism Faculty to
professional interaction with consumers of tourism services.

The article analyzes the system of scholarly views on the problem of professional
tourism education. The contemporary globalization and integration processes impose new
requirements for the tourism industry. Thus improvement of professional education is an
extremely important problem.

Many reputable scientists have made significant contributions to solve the problems
of preparation of bachelors of tourism faculty to professional interaction with consumers of
tourism services. However, this problem was not considered as the theoretical foundation of
preparation of bachelors of tourism faculty to professional interaction with consumers of
tourism services based on the results of relevant specialty teachers’ surveys.

The article presents the author’s definition of «preparation of bachelors of tourism faculty
to professional interaction with consumers of tourism services». It is considered as a complex
integrative formation, the main aim of which is values, needs and motivations of interaction
without conflicts, personal qualities which are professionally important, and also the knowledge,
skills and some experience of their application working with consumers of tourism services.

The author gives the results of the poll which was held for the teachers from different
universities, where the specialists in tourism are taught. 93.79 % of the respondents believe that
during the education it is a necessary process to train future Bachelor of Tourism for professional
interaction with consumers of tourism services. Moreover, only 1/3 of the respondents are
satisfied with the level of the students’ readiness. 65.95 % of the respondents say that they try to
direct their efforts for forming such readiness, 8.69 % - don’t try.

Thus, the most important problems are the preparation of bachelors of tourism faculty to
professional interaction with consumers of tourism of diverse and profound professional
knowledge and skills, capable of constant updating and upgrading of knowledge, prepared for
professional interaction with consumers of tourism services. Professional interaction with
consumers of tourism services is one of the tools that helps convince, make decisions, create a
favorable business climate, understand a customer behavior tourist enterprise. The ability to
efficiently interact with consumers of tourism services largely contributes to the competitiveness
of tourism professionals in the labor market.

Key words: Bachelors of Tourism, professional training, professional interaction,
consumers of tourism services.
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